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Why?
 86% of Pittsburgh has home internet access
 8,070,000 results for ‘pittsburgh public schools’ in a 

Google search
 Control of information
 Connection with students and families
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Official School Web Site
 Clear press contact 

information
 Press kit
 Link to blogs and official 

social networking sites
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Social Networks
 Social Networks
 Wikipedia
 Video Channels
 Friend Finders 

(classmates.com, etc.)
 Photo Sharing
 Blogs
 Twitter/SMS clients

 Search Wikipedia for 
Social Networks

 Search for school name 
and keywords

 Own these spaces with 
‘official’ content

 Encourage students to 
particpate
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Allderdice High School
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Blogs
 Publish a blog with frequent content

 Free and easy with Blogger or WordPress
 Use name of school
 Mark clearly as ‘official’ school correspondence

 Keep track of blogs with Google Alerts
 Comment in relevant blogs
 Link to relevant blogs in your posts
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Online Press Release Publishing
 Lots of FREE options

 Search ‘free pr’ or ‘free press release’
 Link to social networking/blogging tools

 Search Engine Optimization (SEO)
 Use keywords/phrases in text, linking to relevant pages
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Promotion
 Promote the blogs and social networks to parents and 

students in newsletters and notes sent home
 Encourage students to share video/photos/stories from 

school events, such as football games, on ‘official’ 
social networks
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Keeping Track of ‘Buzz’
 Google Alerts
 http://www.google.com/alerts

 Names/Keywords
 Links to school website
 ‘Competition’

 Search for school name and keywords regularly
 Monitor and administrate comments for 

appropriateness
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